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• Understanding users of an academic library

• Understanding products of an academic library

• Choosing methods of marketing to meet each 
user group

• Examples of marketing from other libraries.p g



Understanding users of an academic libraryg y

• Current and Prospective • Facultyp
Students
– Books

J l

y
– Books
– Journals

C ll ti D l t– Journals
– Quiet study space
– Group study sessions

– Collection Development
– Subject guides
– Instructionp y

– Presentation preparation
– Guided research help

Instruction

• Administration
– Research

• Alumni
– Books

Research
– Funding

– Journals
– Donations



Understanding users of an academic libraryg y

• Surveys• Surveys

F G• Focus Groups

O li P lli• Online Polling

– Current view of the library
– What the library can improve on
– Are the methods of marketing the correct ones



Understanding products of an academic library

• Library products for studentsy p
– Photocopying
– Printing
– using computers
– Faxing

B k J l– Books, Journals
– DVDs / audio Cds.

Quiet study area– Quiet study area
– Group Study rooms
– Citation GuidesCitation Guides 
– Subject Guides



Understanding products of an academic 
librarylibrary

• Library products for Facultyy p y
– Room usage
– Expert librarian research instruction
– Library orientation
– Subject guides



Choosing methods of marketing to meet each user group

• PrintPrint
– A report on statistics
– Brochures

– Notepads
– Business cards

– Flyer
– Banner

Bookmark

– Post cards
– Advertisement in a 

magazine and/or – Bookmark
– Stickers

g
newspaper



Choosing methods of marketing to meet each user group

• Online • AudioOnline
– Websites
– Blogs

Audio
– YouTube videos
– Podcasts

– Social networking tools 
such as Facebook and 
Twitter

– Word of mouth
– Radio advertisements

Television
– YouTube videos
– Google Alerts

P d t

– Television 
advertisements

– Television news reports.
– Podcasts 
– Banner ads



Choosing methods of marketing to meet each user group

• Marketing to the Administration of a UniversityMarketing to the Administration of a University
– Statistics which can be presented in a report with 

many charts and graphs
– Gate count
– Hourly head count

T t l b f b k /j l– Total number of books/journals
– Number of checkouts
– The number of books in each section of the– The number of books in each section of the 

collection
– Usage of the library’s website
– Usage of online subject guides
– Usage of Facebook, Twitter and a blog



Choosing methods of marketing to meet each user group

• Marketing to Studentsg

– Example of bundling services
• Market available study space and library hours during an y y g

exam period

– Example of bundling marketing methods
• Use both Twitter and Facebook to advertise library services• Use both Twitter and Facebook to advertise library services

– Example of print marketing
• Use brochures and flyers to give more information about 

any of the library’s services.

– Example of audio-visual marketing
• Consider making a YouTube video about study spaces andConsider making a YouTube video about study spaces and 

posting it onto your library’s Twitter page or blog 



Choosing methods of marketing to meet each user group

• Example of Marketing methods for new 
students

– Print marketing
S h i i fl /b h• Such as giving out flyers/brochures

– Online marketing
• Your library’s homepage
• Facebook

Twitter• Twitter



Choosing methods of marketing to meet each user group

• Evaluation of Student Marketing
– Twitter  shows numbers of followers
– YouTube provides total viewed number
– Facebook shows total number of friends

Cond ct S r e s– Conduct Surveys

• Evaluation of new student orientationEvaluation of new student orientation
– Survey students on what they remember
– Student opinions on orientation



Choosing methods of marketing to meet each user group

• Marketing to Faculty• Marketing to Faculty
– Example of Audio-Visual marketing

• Video-taping portions of different types of libraryVideo taping portions of different types of library 
instructional sessions and posting those clips online

– Example of Print Marketingp g
• Brochures explaining the materials that the library 

offers

• Evaluation
– Keep track of the usage of each serviceKeep track of the usage of each service



Choosing methods of marketing to meet each user group

• Marketing to AlumniMarketing to Alumni
– Example of Print Marketing

• Library Newsletters
– Graphs and charts on usage statistics
– Interviews on librarians on their personal research

Links to Facebook page tweets and blog– Links to Facebook page, tweets, and blog
– Visions of the future

• Evaluation of Marketing
– Increase in donations



Choosing methods of marketing to meet each user group

• Marketing your collectiong y
– Examples from CUC

• Highlighting books of interest on a display screen 
b th i l ti d kabove the circulation desk

• New book list emailed out to faculty and staff

– CUC will be adding the following
• Highlighting books on a blogg g g g
• Highlighting books on Facebook








































